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Reach your target groups more efficiently 
 

We help our customers to reach their target groups in a time- and 

resource-saving manner. With us, they always have enough 

content for their website, their social media channels are never 

empty, and sending the newsletter becomes one of the easiest 

tasks. 

 

Because the Scope Content Suite supports the complete process                 

of finding, selecting, compiling and publishing content, you send                 

out your newsletter (or publishing content to other channels) 5 to                     

6 times faster than before. Our           

animated video explains in just         

90 seconds how our software         

and the described process is         

working:  ​Watch the video now! 
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About finding the right content and using it 
 

Our Scope Content Suite supports the communication with 

curated content in the following three phases: 

Discover & Curate: suitable articles for your target group 

 

With our support, our clients define topics, search terms and 

relevant sources such as blogs, social media channels, RSS feeds 

or other newsletters. Our software thus continuously searches 

thousands of sources and always delivers up-to-date articles that 

interest the target group(s). 

 

Build & Edit: selection and classification of the best articles 

 

The curator selects the most appropriate articles and writes a 

commentary on why this text is worth reading, or provides a 

classification or additional explanation. If necessary, own content 

can be combined with the curated content; it is also possible to 

use only own content (see detailed below). Either way, editorial 

flow text can be added to the news feed in our editor. In addition, 

thanks to the modular structure, all elements can be moved easily 

by dragging and dropping.  
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Plan & Publish: planning and publishing news feeds 

 

We speak of a "newsfeed" because the content can be sent as a 

newsletter independent of the channel and/or published on a 

website or social media. No matter which communication 

channels (web, social media, e-mail, blog, RSS) our customers use: 

Scope relies on consistent "whitelabeling" and integrates 

seamlessly into existing environments while adhering to all CI/CD 

and brand guidelines. 

Communicate more efficiently with own content 
 

Scope not only supports companies and organisations in 

communicating with curated content, but also streamlines the 

processes involved in publishing only their own content as 

newsletters and other channels. 

 

The web-based software provides support in three phases here as 

well: 

Auto-Import: «import» content from CMS or website 

 

An API interface is used to import all content, including relevant 

information such as title, author, image, lead, etc., from the 

company’s CMS or website into the Scope Content Suite. It does 

not matter whether this content has already been published or is 

still in "draft" status. The articles can be automatically (or 
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manually) tagged, categorised and assigned to different target 

groups 

 

Build & Edit: selection and classification of the best articles 

 

A draft of the newsletter (or the publication for another channel) 

can be created automatically or the editorial team can compile it 

manually and, if necessary, supplement the selection with 

additional content and assign one of the design templates. 

 

Plan & Publish: planning and publishing news feeds 

 

The content is published on the desired channels simultaneously 

or staggered. There are practically no limits. The Scope Content 

Suite supports publication on a website or in a CMS, as e-mail and 

in marketing automation systems such as Hubspot or Salesforce, 

as well as various social media channels and via API or RSS feed. 

The only requirement for connecting additional channels is the 

existence of an open interface (API). 

 

Conclusion: ​The software considerably reduces the time needed 

for communication. Experience shows that our customers save at 

least half of the time on average when using it frequently. This 

applies to communication with only curated or only own content, 

or a combination of both. 
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How the Scope Content Suite works 
 

Three steps are enough to publish a newsfeed, e.g. a newsletter, 

with the Scope Content Suite: 

 

1. Find your articles  

Use pre-saved keyword searches and RSS feeds to find news                   

articles on any topic in any language. 

 

2. Select articles 

A click on the plus symbol (+) is enough to select an article                         

and add a comment why it is worth reading. Afterwards, the                     

article can be tagged and assigned to one or more target                     

groups ("project").   
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3. Create and publish newsfeed 

In the editor, the newsfeed can be put together flexibly by                     

combining modules such as title, text or articles as you wish.                     

After a brief check using the "Preview"-function, the newsfeed                 

/ newsletter can be published. 

 

Serving different stakeholder groups  
The readers of your newsfeeds can be various stakeholder groups, 

for example: customers, interested parties, members, employees, 

shareholders, politicians. They all do not want to receive the same 

content, but to be addressed individually. 

 

In the Scope Content Suite, a specific template can be created for 

each stakeholder group. It is also possible to assign individual 

articles to only one or more target groups at the same time. This 
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makes it possible to provide specific content to two or more 

stakeholder groups with minimal effort. 

 

Curated Content is not just easy to send out, it also comes with a 

high level of acceptance, resulting in high opening and click rates 

and low unsubscribe rates. 

6 Reasons why Scope is good for you 
 

Scope provides a software to companies and organizations that 

makes it easier to find, compile and distribute curated content: 

 

1. You'll find new content that you can put in relation to your 

brand. 

2. You can avoid or at least reduce the time-consuming task of 

creating your own content. 

3. You’re able to publish your newsfeeds, e.g. your newsletter 

up to 6 times faster than before – even if you just use your 

own content. 

4. You add value to your customers or members by sharing 

interesting and high-quality specialist knowledge. In our 

experience, this type of content is much more appreciated 

than promotional newsletter content. 

5. You save time, because with our software everything can be 

found, collected, bundled, scheduled and published on 

various channels – all from one source and in one place. 

6. You can benefit from our large network of experienced 

curators, many of whom have been active in this field for 

many years.   
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Real newsfeeds created with Scope 
 

Paid newsletter on health topics 

 

The "Spitex Report" is a 

curated overview of health 

related topics, combined 

with own content such as 

exclusive interviews and 

background reports. The 

Spitex Report is aimed at 

decision-makers of Spitex 

organisations in 

Switzerland. 
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Curated newsletter on regional economic topics 

 

Kaufmännischer Verband Bern, Solothurn, Aargau - Standort 

Aarau-Mittelland curates weekly economic and professional 

news from the regions for its members. 
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Curated newsletter on «Human resources» 

 

Every Monday, the President of the Zurich Society for Human 

Resources Management (ZGP) sends out a curated 

newsletter with his news from last week: 
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Curated news section on website 

 

Swiss Marketing Zurich is the umbrella organization of the 

marketing agencies of the Canton of Zurich in Switzerland. 

The association curates the best news on marketing topics 

for its members on a weekly basis: 
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Editorial newsletter with curated links 

 

The German "Lebensmittel Zeitung" sends out an 

English-language newsletter "RetailUpdate" every working 

day with about a dozen journalistically summarized reports, 

each containing 2 or 3 curated links: 
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B2B Newsletter curated by Scope 

 

"MyPRESENCE News" is a bi-weekly newsletter sent to 

customers of Swisscom subsidiary localsearch.ch. It 

currently provides around 10,000 recipients with news on 

digital marketing, social media and websites for SMEs. 

Thanks to its direct, personalised approach, the trilingual 

newsletter achieves opening rates of over 35 percent on 

average and click rates of between 2.5 and 5 percent. 
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Get to know Scope 
 

We would be happy to present Scope to you in a 

personal demo and prove how you can use curated 

content profitably in your communication. Book your 

appointment directly at ​www.thescope.com/en/demo 

or call us without obligation. 

 

Peter Hogenkamp 

CEO Scope Content AG 

direkt: +41 44 533 00 50 

peter.hogenkamp@thescope.com   
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Imprint 
 

Scope Content AG 

Weinbergstrasse 137 

CH-8006 Zürich 

www.thescope.com 

hello@thescope.com 

+41 44 533 00 55 

 

CHE-307.434.909 

 

Authorized Representative: 

Peter Hogenkamp 

 

Head of Content: 

Reto Vogt 

 

Date: 

May 2020 

 

Scope Content AG  |  Product brochure May 2020  |  thescope.com       18  

 

http://www.thescope.com/
mailto:hello@thescope.com

